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Reference Audience

United States — 18-65+
150,000,000 ¥

Target Audience

Coca-Cola — United States
150,000,000 ¥

United States
18~656+

Coca-Cola

United States

X Audience Insights Platform : Synthesio Profiler
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Gender

Age

Relationship

Education

Self Introduction

| Male

| 18~24

| Single

| Alum

| 52.6%

| 44.6%

| 33.5%

| 37.6%
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Socio-Demographics
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Media Preferences Brand Affinities

Fashion ¢ Automotive ¢ Electronics
¢ Banks ¢ E-commerce
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Arts & Entertainment Technologies

Movies ¢ Festivals ¢ Sports Events
Games ¢ Music Genre ¢ Arts

Smartphone ¢ Tablets
Browser ¢ 0S



https://drive.google.com/file/d/15-fYbtZWu95ubNe3yiNNJ1_GbPn-FeCd/view?usp=sharing

# Profiler?

o 5
; Socio-Demographic 2! Interest MEE 0|3

2fmRA SLERN 2:59| RoldS TffRiL|Ct,

Family Status Industries _Hobbies Behavior
157y Moz 208 2s HE
Relationship
Status
Z2=20F —
Art &
Entertainment
OIE&
Gender 271, AB, M (interest) O = A HSHEIF S T O = S AT AUEEHQAHE
d8
Media
Educational
Status |:|||:.|0'|
mESS.:
I
Industries . Demographics
ol 24 Industries Person Brand
L-O

x| ol= Hai = Sociographics

_——




EOD

FHOAAFHEZA DA EAHZHAH

29| : E)marketing@samhwa.com T) 02-3487-6278~9 H) https://www.sm2marketing.co.kr/

SNS : Facebook) https://www.facebook.com/dmktginsight Blog) https://blog.naver.com/dmktginsight
Notion : https://bit.ly/3a8Y34Q



https://www.sm2marketing.co.kr/
https://www.facebook.com/dmktginsight
https://blog.naver.com/dmktginsight
https://bit.ly/3q8Y34Q

