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4.3 out of 5

Synthesio helps brands and agencies 
listen to, understand and engage with 
consumers.

신세시오는브랜드와에이전시가소비자의
의견을듣고, 이해하며참여할수있도록도와줍니다
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“소셜인텔리전스를위한필수툴”

Synthesio는소셜인텔리전스에대해민첩하고
적절하게사용될수있도록만들어진툴입니다.

“비즈니스요구에맞는
다양한커스텀기능이있는툴”

Classifiers , 토픽모델링, SRS, 
리포트구성등 다양한기능이좋았습니다.

“소셜리스닝을위한놀라운툴”

Synthesio 를통해우리는
다양한주제에대한소비자의견을

파악할수있었습니다. 

“위기상황에서소비자반응을
모니터링할수있습니다”

회사와업계에대한소비자들의멘션과
감정을 분석했으며, 

이는의사결정에도움이되었습니다.

“소셜데이터를이해하기쉽게
보여주는툴”

팀의요구에따라나만의맞춤형그래프를
만들수있다는점이좋습니다.

“점점더정교해지는툴”
점점더많은기능이기술개발로드맵에

정기적으로추가됨에따라
툴이더정교해지고있습니다.
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업계별국내외주요글로벌기업들을고객사로보유
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Synthesio
Data

다양한수집방식으로데이터를더욱풍부하게
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다양한 Engagement 수치확인가능

Introduction
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데이터분석에필요한필수지표제공
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Data Coverage, 229개국
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Data Coverage, 181개언어
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Data Coverage

FACEBOOK X INSTAGRAM YouTube TikTok REDDIT

VKONTAKTE WeChat SINA WEIBO Xiaohongshu Flickr Dailymotion

Baidu Tencent QQ Sohu 5ch(구 2ch) PLAZA.RAKUTEN Mastodon

Dcard REUTERS HUFFPOST CNET FOX21 Blogger

Yahoo Jeuxvideo.com HTC Mania Foro Trip Advisor Forum
XDA Developers 

Forums PC MAGAINE

Taobao Lazada Shopee Amazon Best Buy eBay

중국정부정책에따라현재는
수집중지됨

리뷰사이트는개별상품판매 URL을사용자가등록해야하며
별도 add on 상품

Naver Daum nate TISTORY PPOMPPU Dcinside

인벤 인스티즈 루리웹 에펨코리아 보배드림 웃긴대학

MLBPARK Kakao TV KBS SBS MBC JTBC

동아일보 한국경제 아시아투데이 뉴스1 마이데일리 연합뉴스

이데일리 매일뉴스 조선비즈 파이낸셜뉴스 스포츠조선 Zum 뉴스

헤럴드경제 네이버쇼핑 다나와 11번가 G마켓 EUNRI

리뷰사이트는개별상품판매 URL을사용자가등록해야하며
별도 add on 상품
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Key Features
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• Behavioral Innovations
• Benefits
• Idea Generator
• Jobs to be done
• Need Solution Pairs
• Pain Points
• Product Features
• Product Launch Spotter
• Solution Gaps
• Unmet Needs
• User Innovation

• Ipsos Global Trend
• Trend Clusters
• Brands
• Dishes & Recipes
• Flavours
• Formats
• Ingredients
• Products

• Associations 
• Behaviours
• Frequently Asked Questions
• Habits & Routines
• In-Market Manifestations
• Market Barriers
• Market Drivers
• Moments
• Motivations
• Need States
• Personas
• Purchase Triggers
• Topic Summary

• CX Action Ideas 
• Belonging
• Certainty
• Control
• Enjoyment
• Fair Treatment
• Status
• CX SWOT Analysis

• Brand Drivers & Barriers 
• Brand Imagery
• Brand Landscape
• Brand Strength Comparison
• Brand Weakness Comparison
• Brand Usage Occasions
• Distinctive Brand Assets

• Ipsos Censydiam
• Cultural Intelligence
• Culture Shapes
• Edge Behaviours
• ESG Framework
• Habit Loops

• Content Idea Generator
• News Brief
• Reputation Drivers
• Reputation Risks
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Key Features

Entity

People 가상인물을포함한사람

Organizations 회사, 단체, 기관등

Products 제품및서비스

Countries & Cities 국가, 도시, 주, 지역

Facilities 명소, 관광지, 공항등

Events 스포츠행사, 페스티벌, 이벤트등

Identity groups 국가적, 정치적집단

Places 지리적장소

Text

Expressions
품사분류

(명사구 /부사+형용사)
동사·형용사+명사 /

Proper names
고유명사

(브랜드명, 지역명등)

Things & Ideas
토픽과

직접적인연관이있는명사

Actions 동사

Descriptions 형용사
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Key Features
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Use cases
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Use cases



Dashboard Report Use cases
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Dashboard Report Use cases

30





32

QUOTATION
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https://www.dxentric.co.kr/
https://www.facebook.com/dxentric
https://www.instagram.com/data_reader/
https://blog.naver.com/dxentric_mx/
https://blog.naver.com/synthesio

