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India Bhutan
Japan Brunei
China Cambodia

Singapore North Korea
Malaysia Georgia
Russia Hong Kong
S.Korea Kazakhstan
Vietnam Laos
Indonesia Macao
SriLanka Maldives
Taiwan Mongolia
Bangladesh Myanmar
Thailand Nepal
Armenia Timor-Leste
Azerbaijan Philippines

France
Belgium
Germany

Spain
Italy

Switzerland
United Kingdom
Norway

Ireland

Cyprus
Netherlands
Finland

Hungary
Poland

Slovakia

Czech Republic

Denmark
Luxembourg
Greece
Portugal
Austria

Sweden
Estonia
Latvia

Lithuania

Malta

Slovenia
Romania
Monaco

Albania
Andorra

Belarus

Bosnia and
Herzegovina

Bulgaria
Croatia

Faroe Islands
Gibraltar
Liechtenstein

Macedonia
Moldova

San Marino

Serbia

Montenegro
Ukraine
Holy See
Iceland
Aland Islands

Kosovo

Guernsey
Isle of Man

Jersey

Morocco
Algeria
Tunisia

South Africa

Senegal

Guinea
Cote d'lvoire
Congo

Angola

Benin
Botswana
Burkina Faso

Burundi
Cameroon

Cabo Verde

Central African
Republic
Comoros

Congo

Africa

Djibouti

Egypt
Eritrea

Ethiopia
Gabon

Gambia
Ghana
Guinea-Bissau

Equatorial Guinea
Kenya
Lesotho
Liberia
Libya
Madagascar
Malawi
Mali
Mauritius
Mauritania

Mozambique
Namibia
Niger
Nigeria
Uganda

Rwanda

Saint Helena

Sao Tome and
Principe

Seychelles

Sierra Leone
Somalia
Sudan

Swaziland
Tanzania

Chad

Togo

Zambia
Zimbabwe
Réunion

Middle East

Israel
Iraq
Iran

Pakistan
Turkey
Afghanistan
Saudi Arabia

Bahrain

United Arab
Emirates

Jordan
Kyrgyzstan
Kuwait
Lebanon

Oman

Uzbekistan

Qatar
Syria
Tajikistan
Turkmenistan
Yemen
Palestine

Oceaniaand

North America

Polynesia
Canada Australia
United States New Zealand
Mexico Fiji
Greenland Kiribati
Marshaliands
Argentina Micronesia
Brazil Nauru
Chile Palau
Belize Papua New Guinea
Bolivia Pitcairn
Colombia Solomon Islands
Ecuador Samoa
Falkland Islands Tonaa
(Malvinas) 9
Guyana Tuvalu
Paraguay Vanuatu
Peru French Polynesia
El Salvador Cook Islands
Suriname New Caledonia
Uruguay
Venezuela

Caribbean
Cuba Virgin Islands
Costa Rica Guadeloupe
Guatemala Martinique
Honduras Saint-Martin

(French part)

Nicaragua Saint Barthélemy
Panama Bonaire, Sint
Eustatius and Saba
Anguilla Curagao
Antigua and Barbu Sint Maarte
da (Dutch part)
Netherlands
Antilles
Aruba Antarctica
Bahamas
Barbados
Bermuda

Cayman Islands
Dominican
Republic
Dominica

Grenada
Haiti
Jamaica
Montserrat

Puerto Rico
Saint Kitts and
Nevis
Saint Vincent and
the Grenadines
Saint Lucia
Trinidad and
Tobago
Turks and Caicos
Islands

10
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Afrikaans
Albanian

Albanian
Amharic
Arabic
Aragonese
Armenian
Assamese
Asturian
Avaric
Azerbaijani
Azeri
Balkan
Bashkir
Basque
Bavarian
Belarusian
Bengali
Bicolano Central
Bihari
Bishnupriya
Bosnian
Breton
Bulgarian
Burmese
Catalan
Cebuano
Central Khmer
Central Kurdish
Chechen
Chinese global
Chinese simplified

Chinese traditional

Cornish
Corsican
Croatian

Czech

Danish
Divehi/ Dhivehi/
Maldivian
Doteli
Dutch
Dzongkha
Egyptian Arabic
English
Esperanto
Estonian
Faroese
Fiji Hindi
Fijian
Finnish
French
Frisian
Gaelic
Galician
Georgian
German
Greenlandic
Guarani
Gujarati
Haitian
Hebrew
Hindi
Hiri Motu
Hungarian
Icelandic
Ido
lloko
Indonesian
Interlingua

Interlingue

Irish
Italian
Japanese

27 7Hs 2lof

Javanese

Kalmyk

Kannada
Kapampangan
Kazakh
Kirghiz
Komi
Konkan
Korean
Kurdish
Kuvuvashi
Lao
Latin
Latvian
Lithuanian
Lojban
Lombard
Low German
Luri
Luxembourgish
Macedonian
Maithili
Malagasy
Malay
Malayalam
Maltese
Manx
Marathi
Mazandarani
Meadow Mari
Minangkabau
Mingrelia

Mirandese

Modern Greek
Mongolian
Mordvin

Neapolitan
Nepali

Newar
Norwegian
Norwegian Nynorsk
Not Available
Occitan
Oriya
Ossetian
Palatine German
Panjabi
Persian / Farsi
Piedmontese
Polish
Portuguese
Pushto
Quechua
Romanian
Romansh
Russia Buriat
Russian
Rusyn
Sanskrit
Sardinian
Scots
Serbian
Serbo-Croatian
Sicilian
Sindhi
Sinhala
Slovak
Slovenian

Somali

Sorbian
Spanish
Sundanese

Swahili
Swedish

Tagalog / Filipino
Tajik
Tamil
Tatar

Telugu
Thai
Tibetan
Turkish
Turkmen
Tyvan
Uighur
Ukrainian
Upper Serbian
Urdu
Uzbek
Venetian
Veps
Vietnamese
Volapik
Walloon
Waray
Welch
West Flemish
Western Frisian
Western Panjabi
Western Sea
Wu
Yakut
Yiddish
Yoruba

Zamboanga
Chavacano

Zazaki
Zulu
lezguian/ Daghestan
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Afrikaans Czech Indonesian Mongolian
Albanian Danish Irish Nepali
Ambharic Dutch Italian Norwegian
Arabic English Japanese Oriya
Armenian Esperanto Javanese Oromo
Assamese Estonian Kannada Pashto
Azerbaijani Filipino Kazakh Persian
Basque Finnish Khmer Polish
Belarusian French Korean Portuguese
Bengali Galician Kurdish (Kurmanii) Punjabi
Bengali Romanize Georgian Kyrgyz Romanian
Bosnian German Lao Russian
Breton Greek Latin Sanskrit
Bulgarian Guijarati Latvian Scottish Gaelic
Burmese Hausa Lithuanian Serbian
Burmes:nztawgyi J Hebrew Macedonian Sindhi
Catalan Hindi Malagasy Sinhala
(S(i:r:ipnlief:iseed) Hindi Romanize Malay Slovak
(T(r:::i?:?c?ﬁal) Hungarian Malayalam Slovenian
Croatian Icelandic Marathi Somali

Spanish

Sundanese
Swahili
Swedish
Tamil
Tamil Romanize
Telugu
Telugu Romanize
Thai
Turkish
Ukrainian
Urdu
Urdu Romanize
Uyghur
Uzbek
Vietnamese
Welsh
Western Frisian
Xhosa

Yiddish



Data Coverage

| Global data coverage

You([TD

i O ©

FACEBOOK TWITTER INSTAGRAM YouTube
= = —
m = G5 Mol w2t #xl=
=25 |EI
VKONTAKTE
o B 2
Baidu Tencent QQ Sohu 5ch(7 2ch)
Pcard REUTERS"  THUFFPOSTI @
Dcard REUTERS HUFFPOST CNET
hoo/ N MHTC ipadvi
ya . 8 A e @ Tripadvisor
Yahoo Jeuxvideo.com HTC Mania Foro  Trip Advisor Forum

2|7 AOIE= W8 &5 T URLE MEAPES

HE add on A=

TikTok

( 1]
flickr

Flickr

#OXBLOG

PLAZA.RAKUTEN

xdadevelopers

XDA Developers
Forums

T reddit

REDDIT

DAILYMOTION

Dailymotion

@

Mastodon

Blogger

PC MAGAINE

E3ljoF otH

| Korea data coverage

NAVER

Naver

INVEN

Gai0] BRE Al o

Ol

P}

@) MLBPARK

MLBPARK

MEEL

olclgz]

[ R EZA

L=

Ddm

Daum

00|AE|x
| AE|E

QIAE|X

kakao (D

Kakao TV

=34

=ZH|

rot

.\N UL A

i'“‘# !Mﬂ— 'HA#‘

ofeA

|7 AfO|E

nate

nate

RULIWEB

zoly

KBS

OfA[OIIO|

ObAIOFEEO]
Chosun@
ZMH[=

EL= JHH A

:E

TISTORY PomPPU
TISTORY PPOMPPU
ojfiziajot @ sucs
Ol =2|of L=LII=2

mocC

SBS MBC

opojej |
news{®  mydaily
A1 ofolca]
@ morwans AgAzAr
oo FA ATXTM

ALZ OOl URLE AFRAPL S
¥ add on AE

Dcinside

AP Zyendy

)«

N AR LA

UL

Hgtra

ZUMinternet

Zum 74

=5l{0f ot H

12



Key Features

Al7} ZOIE= QIAO|E, GenAl

|
2|
HEct GenAl 7|52 Soff Yot f2| A H|O[E{0f| A
0 2

o o
HHOR QIAMO|E Sz Bl 23 fld =l 7hs

| Chst Al B2 1 HE 4871 o| el ZEDE 2to|E2{2] S

Ipsose| =41 Lot HEE Ciefot 24 =M ZELE AL 7ts

0

Behavioral Innovations * Ipsos Global Trend * Associations

Benefits « Trend Clusters * Behaviours

Idea Generator * Brands * Habits & Routines

Jobs to be done » Dishes &Recipes * In-Market Manifestations
Need Solution Pairs * Flavours * Market Barriers

Pain Points * Formats *  Market Drivers

Solution Gaps * Ingredients * Moments

Unmet Needs * Products * Motivations

* Need States
*  News Brief
* Personas
e Brand . Purghase Triggers
* Topic Summary

User Innovation

Ipsos Censydiam » Brand Drivers & Barriers

Cultural Intelligence » Brand Imagery

ESG Framework * Brand Landscape

Habit Loops * Brand Usage Occasions «  Content Idea Generator

« Distinctive Brand Assets

% Experience

CX Action Ideas
Belonging
Certainty

Control

Enjoyment

Fair Treatment
Status

CX SWOT Analysis

at

[

Purchase Triggers

(Demo) Global Cosmetic Industry G} +, [BETA Sulv

Discover consumer insights with Signals GenAl

Which theme would you like to explore?

Sulwhasoo X

Y Restrict your data with filters (1 active filter)

-_—

0 - Purchase Triggers

20 insights uncovered and grouped into 11 categories.

Celebrity Endorsements

Product Launches and Events

Social Media Engagement

Product Reviews and Recommendations

# Edit this GenAl Search
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BULDAK 22{AH 24

@t @ BULDAK @ %

29 discovered themes
Total unique mentions clustered: 2920 mentions @

Eat something spicy

Carbonara flavor

Buy imported noodles

Add some fried tofu

Use the who... .

Buldak addiction
@ torean bul... Buldak spi...
Boil the noodles rice

Local asian store
Try the 2x
. Capsaicin in denmark]  Like the spicy buldak
Korean food... Bottled buldak sauce

Gif

® Korean buldak spicy

® Carbonara flavor

clusters  8.5% of the study

Ban

Ege

% of the study

Capsaicin in denmal

Denmark, Danish, Danes, Go

Add some fried tofu

Onion, Green, Cheese, Green

® Buldak spicy hot chi

usters  6.5% of the study

Try the 2x
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sirea 2023/07/28 09:00 AM
0 subscribers

(US) Sephora_LANEIGE / Product : Mini Cream Skin Refillable Toner
& Moisturizer with Ceramides and Peptides

Title : I'm in love / Contents : | am OBSESSED i've used it for 3 days and it has
me looking glazed and plump all day. My only issue is affordability because
of my own impulse control i use so much of it (which is not necessary at
alll)ily

LB & & S+

Laneige

lollipoplaurdi 2023/07/05 09:00 AM
0 subscribers

(US) Sephora_LANEIGE / Product : Lip Glowy Balm

Title : Must have everyday / Contents : Love this product to much! It keeps
my lips so hydrated!
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Amazon.com Reviews 2021/07/21 09:00 AM

Fire TV Stick 4K streaming device with Alexa Voice Remote
(includes TV... : This is a great product.

| have a Samsung QLED smart tv. It was manufactured in 2017,

Show more

United Stat..  English (@) Samsung QLED TV

Amazon.com Reviews 2021/07/10 09:00 AM

Roku Ultra 2020 | Streaming Device HD/4K/HDR/Dolby Vision with
Dolby... : Roku makes an exellent product

I needed to add a Roku player to my LG OLED TV set up to get Apple+TV and
HBOMAX. Works perfectly.

Show more

un

United Stat. Engish (@) LGOLEDTV

Amazon.com Reviews 2021/07/10 09:00 AM
TCL 55-inch 6-Series 4K UHD Dolby Vision HDR QLED Roku Smart
TV -... : No better TV for the money

If you read various online review sites, you'll see that the 6-series TCL
models consistently get "best

Sort by date ~
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Use cases
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Dashboard Report Use cases

Brand/Product Awareness & Health
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Dashboard Report Use cases

Top Hashtags,
Emoji & Sources
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About us

Why DXentric?
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About us

Product, Services, and
Our Customers

01 02 03 |/ Global Social Listening Platform

Knowhow. Global. Insight. mhof ol Z4ME]
Ot=|HA|Z, LG Display, CJ ENM,
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gt | Social Big-data Report & Social
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Platform. Partner. Hands-on Approach.
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Thank you.
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marketing@samhwa.com

HE S HHIL : (T MIE 2] DnA(Data & Analytics) B
=2 E: marketing@samhwa.com T:02-3487-6278 H: https://www.dxentric.co.kr
SNS : Facebook ; https://www facebook.com/dxentric | Blog: https://blog.naver.com/dxentric. mx/ | https:/blog.naver.com/synthesio
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